



ISO Guidelines for 
Public Speaking with the Media
Sharing the SAA Message with the Media

One of the most effective ways to conduct outreach and connect with a large audience is through the media. This may be in the form of public service announcements, interviews, or articles submitted for publication. When speaking for the ISO in these situations the message needs to be clear, consistent, and free of controversy, hence these guidelines.
Speakers Bureau

“In addition to what the Director of Fellowship Services has done in the past, these then are the main challenges that will now be incorporated into the reconfigured position: 1) To capitalize on the opportunities presented to the ISO by the media or by other outside organizations and 2) To channel and coordinator the talent and enthusiasm of SAA members who want to carry the message, both outside and inside the fellowship.  Both challenges are formidable.

The first, capitalizing on the opportunities presented by media and other outside organizations, will entail establishing a fellowship-wide Speakers Bureau.  Such a bureau will call for more than simply compiling a list of SAA members who have a specified amount of sobriety and time in the program.  The Director of Fellowship Services will have to spearhead the effort to establish not only specific qualifications but a training program, if SAA is to be represented consistently well.  Once designed and put into motion, the Speakers Bureau will require monitoring and updating.” (Organizational Structure Phase III)
“The Board Liaison for each subcommittee will facilitate its respective Focus Group, explaining to the participants each task, along with the need and vision for it.  The Liaison will also explain how the committee will be supported by the ISO Office, including arrangements for teleconferences and internet bulletin boards to facilitate its work.  Participants who join the committee will then elect a chair, vice chair, and secretary and commit to their first meeting.

The Director of Fellowship Services will be responsible for vigorously following-up in support of each committee, working with the committee chair and, as appropriate, with the Board Liaison to each committee.” (Organizational Structure Phase III)

“…the Board will invite them to become members of a subcommittee that has been directed by the Board to carry out specific tasks.  The following are the specific committee tasks for each subcommittee in 2006.

Outreach

1. To assist the ISO Office in creating a fellowship-wide Speakers Bureau to include program objectives, member qualifications, training, maintaining, and updating.” (Organizational Structure Phase III)
General Outreach Review

Members of the Traditions Subcommittee of the General Outreach Committee reviewed the Twelve Traditions of SAA and the relationship of the Traditions with the establishment of a Speakers Bureau. The following points include:

1. The Speakers Bureau is a type of service bureau.

2. Speaker requests from the media are to be forwarded to this bureau.


3. The Speakers Bureau does represent SAA as a whole.
How Speakers are Selected 

A group of SAA members from each region in cities with a substantial SAA presence will be considered. The substantial SAA presence as defined here is a city or intergroup with five or more meetings. In an area where this criterion is not met, the ISO should be contacted. The group of speakers to be trained would be selected by the PI Subcommittee, and ratified by the Board, from a diverse pool of potential candidates supplied by the DFS. 

Once selected and trained these candidates would be included in a pool of potential speakers to be contacted to respond to media requests.
The speakers chosen would be subject to the following criteria:


1. 
Be currently participating in ISO service.

2. 
Be fluent in the message as written in the basic text of the SAA Green                    Book.

3. 
Meet sobriety standards as set by the General Outreach Committee (at a minimum they should be the same as those required for ISO service).

4.  
A long history of cooperation and participation in service in a respectful manner 



“Committed to service and being guided by the Twelve Traditions.  


Successful in SAA recovery.  Open-minded.  Respectful of all and willing 


to hear all views. Supportive of the group conscience.  Accountable to 


service groups and to the fellowship.  Approachable.  Courteous and well 


mannered.” (Board Committee Principles, May 23, 2007)
Identifying Leaders for International Service Work
The ISO of SAA has learned through experience that the following guidelines adopted at our Organizing Convention in Houston in 1989 and updated by the Board of trustees in 1998 are necessary for effective leadership at the International Level.


1. At least three years experience in the program.


2. At least two years of continuous sexual sobriety.  Sobriety to include 
abstinence from all activities which might draw SAA into public controversy.  
Examples of these activities include but are not limited to: rape, child molestation, 
incest, voyeurism, exhibitionism, prostitution, use of a prostitute, frequenting 
sexually oriented adult only establishments (such as “men’s clubs,” adult 
bookstores and movie theaters, massage parlors, peep shows, etc.), and adultery.


3. Completion of 12 Steps with a sponsor.


4. Demonstrated leadership in service work at the local level.


5. Endorsement of their home group -- affirming their belief that the individual 
has the serenity and wisdom in the program to serve at the international level.

The ISO Board is convinced that those who serve well at the international level must have had success in their personal recovery based on the Twelve Steps of SAA.  International Service work cannot be left to those who lack sobriety.  We affirm the assembly's conviction that international service work requires more than what can work well at the local group level.  We believe the identification process needs to begin at the local level sometime before the convention.  Then the group conscience can take action to see that those who have the skills, serenity and wisdom are at the convention where they can be elected.  In areas with Intergroups this structure can further enhance the identification and endorsement process. (These guidelines are for international service at levels such as the Board or Literature Committee.)
Further Criteria

1.
There is no special prestige as a speaker; it is specific type of trusted service.

2,
Public figures should not be considered for this service due to issues of 
anonymity. 

3.
Diverse members are desirable to represent all aspects of our fellowship.

4.
While speaker’s personalities can shine through the focus is the message.
5.
The commitment to consistently carry the SAA message as contained in the Green 
Book.
6.
Those who can not meet the requirements as listed above will not be eligible to 
serve as speakers for the ISO.
How Speakers are Trained

The details of the required training will be defined in a separate document which will be submitted for review at a later date. However some points to be covered include:

· Twelve Steps of SAA

· Twelve Traditions of SAA

· Role plays

· Test interviews

· Feedback

The SAA Message

The message is contained in the Twelve Steps and Twelve Traditions of SAA as stated in the Green Book. Points include:

· Our common welfare should come first; personal recovery depends on SAA Unity.
· Our groups are dedicated to serving sex addicts who seek recovery, and the purpose or goal of our service is to carry the SAA message: that freedom from addictive sexual behavior is possible through the Twelve Steps of SAA.

· The disease of sex addiction does not discriminate according to race, gender, age, sexual orientation, class, religion, or any other social category. There are sex addicts all over the world and in every walk of life. All of us have a right to seek recovery in Sex Addicts Anonymous.
· As a fellowship SAA is open to anyone with the desire to stop addictive sexual behavior.
· There are no fees for membership, and addicts may attend meetings, regardless of what stage of recovery we are in, or what progress or setbacks we’ve experienced in the program,

· Keeping to our primary purpose also means avoiding carrying any message other than our own. As individuals we may find support and inspiration from all manner of outside literature, self-help programs, philosophies, religions, or spiritual ideas. As a group, however, we focus on the SAA message.
· From the group to the international level, we maintain our identity as a fellowship of sex addicts, offering a program of recovery to all who seek freedom from addictive sexual behavior.

· By confining our public statements to matters pertaining to the SAA program of recovery, we keep our fellowship free from unnecessary and possibly dangerous distractions.

· Our public relations policy is based on attraction rather than promotion; we need always maintain personal anonymity at the level of press, radio, TV, and films.
· Anonymity is the spiritual foundation of all our traditions, ever reminding us to place principles before personalities.
Outreach and the Traditions of SAA 
Tradition Two:

For our group purpose there is but one ultimate authority – a loving God as expressed in our group conscience. Our leaders are but trusted servants; they do not govern.

1.
“Asking members to serve does not put them in a different rank or class than other members.  Instead, it establishes a relationship of trust.” (SAA Green Book pg 80, 2nd Edition)

2.
“We trust that those we elect to positions of service will act according to the spiritual principles of our steps and traditions, be guided by the group conscience, communicate accurate information to and from the group, and help carry the message of recovery to the best of their ability.” (SAA Green Book pg 80, 2nd Edition)

3.
“As trusted servants, however, we do the will of our Higher Power as discerned 
by the group conscience, with full responsibility for carrying out the tasks 
entrusted to us, but with no power to compel or sanction any of our fellow 
members.” (SAA Green Book pg 80-81, 2nd Edition)

Tradition Three:

The only requirement for SAA membership is a desire to stop addictive sexual behavior.

1.
“The disease of sex addiction does not discriminate according to race, gender, age, sexual orientation, class, religion, or any other social category. There are sex addicts all over the world and in every walk of life. All of us have a right to seek recovery in Sex Addicts Anonymous.” (SAA Green Book pg 81, 2nd Edition)

2.
“No one can judge whether or not another person is a sex addict,…” “In order to 
belong, all we need is a desire to stop addictive sexual behavior.” (SAA Green 
Book pg 81, 2nd Edition)

3.
“The SAA program is offered in the form of suggestions based on our collective experience, rather than as a requirement.” (SAA Green Book pg 82, 2nd Edition)

4.
“There are no fees for membership, and addicts may attend meetings, regardless of what stage of recovery we are in, or what progress or setbacks we’ve experienced in the program.” (SAA Green Book pg 82, 2nd Edition)

5.
“As a fellowship SAA is open to anyone with the desire to stop addictive sexual 
behavior.” (SAA Green Book pg 82, 2nd Edition)

Tradition Four:

Each group should be autonomous except in matters affecting other groups or SAA as a whole.

1.
“We are careful not to create uncertainty concerning our identity as SAA in the 
minds of those our attending meetings. Without this clarity, our primary purpose 
can easily become confused and entangled with other ideas, goals, or causes.” 
(SAA Green Book pg 83, 2nd Edition)

2.
“We are also conscious of the impressions that our groups make on the outside community.”  “If a group makes a bad impression on non-SAA members, it reflects on the fellowship as a whole and may prevent sex addicts from finding us through referrals or word of mouth.” (SAA Green Book pg 84, 2nd Edition)

3.
“Each group has an obligation to adhere to the spiritual principles of our traditions 
when carrying its message.” (SAA Green Book pg 84, 2nd Edition)

Tradition Five:

Each group has but one primary purpose—to carry its message to the addict who still suffers.

1.
“Our groups are dedicated to serving sex addicts who seek recovery, and the purpose or goal of our service is to carry the SAA message: that freedom from addictive sexual behavior is possible through the Twelve Steps of SAA.” (SAA Green Book pg 84, 2nd Edition)

2.
“Tradition Five states that no other purpose can be greater than, or equal to, that 
of carrying the message of recovery.” (SAA Green Book pg 84, 2nd Edition)

3.
“Keeping to our primary purpose also means avoiding carrying any message other than our own. As individuals we may find support and inspiration from all manner of outside literature, self-help programs, therapies, philosophies, religions, or spiritual ideas. As a group, however, we focus on the SAA message.” (SAA Green Book pg 85, 2nd Edition)

4.
“We guard against implying that any member needs to subscribe to a particular 
religion, political viewpoint, or therapeutic program as part of joining an SAA 
group.” (SAA Green Book pg 85, 2nd Edition)

5. 
“There are bound to be disagreements among individuals about the way to fulfill 
our primary purpose, some perhaps arising from personality conflicts, or a desire 
for control. This is why we rely on our higher power and the process of group 
conscience to come to decisions. Throughout this process, the Fifth Tradition 
serves as a constant reminder to keep our priorities in order.” (SAA Green Book 
pg 85, 2nd Edition)

Tradition Six:

An SAA group ought never endorse, finance, or lend the SAA name to any related facility or outside enterprise, lest problems of money, property, or prestige divert us from our primary purpose.

1.
“Part of our outreach efforts may involve cooperation with healthcare facilities, public agencies, treatment centers for addiction, or other groups or institutions. Such cooperation can play a vital role in making the SAA program available to sex addicts seeking help, but if we become to closely identified with other organizations, our ability to carry the SAA message can be seriously damaged.” (SAA Green Book pg 86, 2nd Edition)
2.
“There are many groups including other twelve-step fellowships, that present ideas about, or offer solutions to, sexual addictions or related issues. As individuals, we may or may not find these ideas and solutions helpful, but for SAA to make a public statement of support for any of these groups or organizations would constitute an endorsement. Our program would inevitably be confused with these other programs and opinions in the mind of the public, making it more difficult for those seeking help to hear or understand SAA’s message.” (SAA Green Book pg 86, 2nd Edition)

3.
“If we were to financial support another organization, such as a clubhouse or treatment center, we might become entangled in the practical business considerations of that group, taking us away from our primary purpose.” (SAA Green Book pg 86, 2nd Edition)

4.
“And if we were to lend our name to some other project or institution, we would be implying an endorsement of the group or event with which the name of SAA is being associated, and thus mingling our message with concerns that are not relevant to SAA or its program. In addition, by affiliating our fellowship with non-SAA organizations, we would also be associated with their public reputations. If an outside group got into to trouble or received bad publicity, this could negatively affect perceptions of SAA and thus prevent sex addicts from being open to our message.” (SAA Green Book pg 86, 2nd Edition)

5.
“The Sixth Tradition wisely identifies money, property, and prestige as potential obstacles to effectively carrying our message of recovery.”  “When we apply notions of status, authority, and control to ourselves, either as individuals or groups, we risk being motivated to extend or increase this perceived power and prestige, at the expense of the humility and reliance on a Higher Power that is central to our program. Prestige also fosters differences among us, fracturing the unity on which our recovery depends.” (SAA Green Book pg 86-87, 2nd Edition)

6.
“From the group to the international level, we maintain our identity as a 
fellowship of sex addicts, offering a program of recovery to all who seek freedom 
from addictive sexual behavior.” (SAA Green Book pg 87, 2nd Edition)

Tradition Seven:

Every SAA group ought to be fully self supporting, declining outside contributions.

1.
“The Seventh Tradition also ensures that other influences or organizations 
however well meaning, never interfere with our primary purpose. By outside 
declining contributions, we are free to focus on carrying the SAA message, and 
that message only.” (SAA Green Book pg 87-88, 2nd Edition)
Tradition Eight:

SAA should remain forever nonprofessional, but our service centers may employ special workers.

1.
“However concerned and well intentioned those outside SAA may be, the kind of help they can offer is different from the help we receive from one another in SAA. In carrying the message of recovery, we gratefully give what was so freely given to us.” (SAA Green Book pg 89, 2nd Edition)

2.
“SAA rests on the solid foundation of sex addicts helping other sex addicts, with 
no fees or professional qualifications. If SAA were to offer professional help, the 
essential nature of our meetings and our program would be altered beyond 
recognition.” (SAA Green Book pg 89, 2nd Edition)

Tradition Ten:

SAA has no opinion on outside issues; hence the SAA name ought never to be drawn into public controversy.

1.
“Our fellowship, in all its activities, has really only one issue or concern: recovery from sexual addiction through the program of Sex Addicts Anonymous. When we carry our message, or present SAA to the public, that is the one subject we are qualified to provide information.” (SAA Green Book pg 92, 2nd Edition)

2.
“In addition, if SAA took sides on an issue, it would obscure our basic message by associating our fellowship with that issue in the public mind.” (SAA Green Book pg 92, 2nd Edition)

3.
“Public controversy could prevent sex addicts from seeking help, if we were perceived as a partisan group rather than as a fellowship that welcomes anyone with a desire to stop acting out. Negative public perception could also keep sex addicts away from our fellowship, out of the fear of being involved with a controversial organization.” (SAA Green Book pg 92-93, 2nd Edition)

4.
“We do employ certain ideas in SAA that could be construed as opinions on various issues. Not everyone who hears about our program will agree with the idea of sex addiction, or that this addiction is a disease. Others may argue with our spiritual orientation or the concept of powerlessness. When representing the SAA program to the public, we are careful not to engage in debate around these issues. Rather, we state that this is how our program works for us.” (SAA Green Book pg 93, 2nd Edition)

5.
“…we don’t claim that our program is the only way to recover, or oppose those who believe differently. Our only interest is to inform people about the SAA program, to the best of our ability, and not to argue or convince.” (SAA Green Book pg 93, 2nd Edition)

6.
“When carrying the message of SAA, we are inevitably asked our views on certain topics that are related to sex addiction, or seem to be. It is perhaps tempting to expound on such topics, using the principles of our program as a guide. But as a fellowship, we cannot afford to take a position on these questions, however relevant they may seem to the lives and concerns of sex addicts.” (SAA Green Book pg 93, 2nd Edition)

7.
“SAA has no opinion on other twelve-step programs for sexual addiction or in general, treatment centers, therapy and its various schools and methods, sexual abuse and its causes, the medical definitions of disease and recovery, sex crimes legislation or policy, or the sex scandals of public figures.” (SAA Green Book pg 93, 2nd Edition) 

8.
”We neither endorse nor oppose any point of view or organization. As a fellowship, it’s simply none of our business.” (SAA Green Book pg 93, 2nd Edition) 

9.
“By confining our public statements to matters pertaining to the SAA program of 
recovery, we keep our fellowship free from unnecessary and possibly dangerous 
distractions.” (SAA Green Book pg 93, 2nd Edition)

Tradition Eleven:

Our public relations policy is based on attraction rather than promotion; we need always maintain personal anonymity at the level of press, radio, TV, and films.

1.
“In our public relations, we strive to make our existence and our message known, so that sex addicts seeking help will know how to find us. At the same time, we strive to protect the anonymity of our members.” (SAA Green Book pg 94, 2nd Edition)

2.
“Our purpose is not to increase our membership, make broad claims about our effectiveness as a program, capitalize on celebrity endorsements, or otherwise promote our fellowship. Instead, we simply offer our program as an option for anyone who is suffering negative consequences from addictive sexual behavior and is looking for help.” (SAA Green Book pg 94, 2nd Edition) 

3.
“In SAA meetings, we try to share from our own experience, rather than giving advice. In a similar way, when we represent SAA to the public, we just describe how our program works as clearly as we can, based directly on what we know.” (SAA Green Book pg 94, 2nd Edition)

4.
“The principle of attraction means that we are letting people know that there is a way to recover from sex addiction that has worked for us, and that anyone who wants to stop addictive sexual behavior is welcome to try it.” (SAA Green Book pg 94, 2nd Edition)

5.
“We can’t say whether or not someone is a sex addict, and we don’t tell people they need recovery or should attend meetings.” (SAA Green Book pg 94, 2nd Edition) 

6.
“We on the belief, confirmed by our experience, that a simple declaration of who we are, and what we do, will serve as an invitation to those seeking help, giving them the opportunity to try the program and find out if it feels right for them.” (SAA Green Book pg 94, 2nd Edition)

7.
“Attraction also means that we maintain out anonymity in order to keep our focus on SAA as a whole, rather than on any particular person who is representing us.” (SAA Green Book pg 94, 2nd Edition)

8.
“If in our dealings with the press and media we put a lot of emphasis on the details of our personal stories, this tends to distract attention from our basic message of recovery and may involve us in outside issues or sensationalism.” (SAA Green Book pg 94, 2nd Edition)

9.
“It is our policy not to use our last names, or in many cases to use an assumed name, when we are representing SAA in the media.” (SAA Green Book pg 94, 2nd Edition) 

10.
“In the case of visual media, such as TV or films, we may even choose to have our face hidden. This policy prevents our identity as SAA members from being publicly revealed. But it also protects the fellowship.” (SAA Green Book pg 94, 2nd Edition)

11.
“If SAA becomes identified with a particular individual in the public mind, the 
credibility of our message would suffer if that person relapsed, or if some other 
negative behavior or event became associated with that person. Therefore, we do 
not attempt to promote ourselves through the use of celebrities or other well 
known figures, relying instead on the straightforward presentation of our 
message.” (SAA Green Book pg 94-95, 2nd Edition)

Tradition Twelve:

Anonymity is the spiritual foundation of all our traditions, ever reminding us to place principles before personalities.

1.
“On one level, anonymity simply means that the names of SAA members, and the details of what we share in meetings, are kept confidential and not repeated outside of the meetings. This helps foster an atmosphere of freedom and safety in our groups, without the fear that our identities as sex addicts, or our personal stories, will be revealed to others without our permission. It also helps prevent gossip or other inappropriate talk within the fellowship.” (SAA Green Book pg 95, 2nd Edition)

2.
“Being in recovery doesn’t erase our personalities. On the contrary, most of us experience our personal qualities as becoming more special, colorful, and vibrant as we gain abstinence and growth spiritually, and our individual strengths help us carry a message of hope. But personalities are also prone to the influence of character defects, such as resentment, fear, envy, or the desire for control. Our groups and service committees are founded on a stronger foundation than the will of individuals.” (SAA Green Book pg 96, 2nd Edition)

3.
“The principles of our program, springing from our faith in a Higher Power and expressed in our Steps and Traditions, must guide us in our decisions if we are to carry our message effectively.” (SAA Green Book pg 96, 2nd Edition)

4.
“It is our anonymity, the spirit of selfless service, that reminds us as a fellowship 
to always base our actions and deliberations on spiritual principles, putting aside 
personal considerations in favor of a higher good—carrying the message of 
recovery to sex addicts. With anonymity as our foundation, we dedicate our 
efforts to something much greater than any one of us. Protected from the 
inevitable divisions and conflicts of our personalities, SAA is able to continue 
helping sex addicts find freedom and serenity.” (SAA Green Book pg 96, 2nd 
Edition)

Carrying the Message 
1.
Impressions are important, especially when representing the ISO. For most occasions dress should be business casual. 

2.
Our behavior should be approachable, courteous, businesslike, showing the grace of the program. Shake hands, ask names. Our attitude should not be defensive or opinionated.

3.
Be aware that most contacts will be short and quick first impressions will be made.

4.
When talking to non addicts, avoid terms that are readily understood by members but unfamiliar to non-members.  Valuable time could be spent explaining “program speak” instead of explaining the program.
5.
 Our presentation should be limited to carrying the message. The message of recovery must be clear and consistent worldwide. 
6.
Be aware that not everyone will hear our message. People will have their own opinions and may feel threatened by us. During these times we need to ask our Higher Power for help and humility.
7.
Our purpose is to inform, we do not argue or convince.
8.
We use “I” statements to avoid speaking as experts.

9.
Adopt a list of speaking points, common themes, and a structured format. This 
will help avoid ad-libbing where it is easy to stray from the message.
10.
It is important to respect the host and be on time for interviews.

11.
Bring and share literature. Help listeners determine for themselves if they have an 
addiction. (Basic SAA tri-fold is effective)

12.
Bring website and contact information.

Website: www.saa-recovery.org

By Telephone:
    
1-800-477-8191 from the USA and Canada

or +1 713-869-4902 elsewhere
13.
Check with media contact regarding the possible use of public service 
announcements (PSA).

Anonymity

Anonymity Statement

Tradition Twelve

“Anonymity is the spiritual foundation of all our traditions, 

ever reminding us to place principles before personalities.”
“On one level, anonymity simply means that the names of SAA members, and the details of what we share in meetings, are kept confidential and not repeated outside of the meetings. This helps foster an atmosphere of freedom and safety in our groups, without the fear that our identities as sex addicts, or our personal stories, will be revealed to others without our permission. It also helps prevent gossip or other inappropriate talk within the fellowship.

“On another level, to be anonymous is to have no name. When we are anonymous in this sense, we put aside our outside identities and act only as members of the fellowship, regardless of social position, gender, occupation, race, religion, economic status, appearance, or any other quality that makes us different from one another. In a very real sense, when we join together for the purpose of recovery, we need to leave all such distinctions behind. Although we all have different personal histories, as well as unique talents and gifts, no member is more important than any other.” (SAA Green Book pg 95, 2nd Edition)
”…the cornerstone of all Twelve Step addiction recovery, of course, is anonymity.  Without the safety of anonymity, few would seek our help.  Anonymity also reminds us that who we are as personalities is almost irrelevant in comparison to the principles we hope to communicate, and that none of us can presume to speak as an authority or expert.   

We ask respectfully that if a member is identified in the media, that only a first name be used (e.g. John D. or Mary A.), and that no photographs or electronic images in which a member’s face can be recognized.   In this way, SAA members can provide recovery information to public audiences that neither damages themselves nor the fellowship.” (third and fourth paragraphs of the ISO 2007 Anonymity Letter)
“Our efforts as a fellowship are based on the spiritual principle of service, rather than on self-interest or desire for gain.” (SAA Green Book pg 86, 2nd Edition)
Sample Anonymity Letter

[Date]

UNDERSTANDING THE TRADITION OF ANONYMITY

WITHIN SEX ADDICTS ANONYMOUS (SAA):

COOPERATING WITH THE MEDIA TO SERVE THE SUFFERING ADDICT

This year Sex Addicts Anonymous ® (SAA) celebrated the 30th anniversary of its founding in 1977.   Out of these years of growth and maturity comes a greater need to share the gift of recovery to greater numbers of sex addicts who are still suffering. 

First, we would like to acknowledge the members of the public media who have already helped us carry our message to sex addicts in search of sobriety.  One of the important lessons of recovery is that we can accomplish so much more in cooperation with others than we can individually.  Without cooperating with the public media, our fellowship might not have been able to reach many of the members who enjoy sobriety today.  We hope to foster cooperation with you in the future to serve many more.

Second, the cornerstone of all Twelve Step addiction recovery, of course, is anonymity.  Without the safety of anonymity, few would seek our help.  Anonymity also reminds us that who we are as personalities is almost irrelevant in comparison to the principles we hope to communicate, and that none of us can presume to speak as an authority or expert.   

We ask respectfully that if a member is identified in the media, that only a first name be used (e.g. John D. or Mary A.), and that no photographs or electronic images in which a member’s face can be recognized.   In this way, SAA members can provide recovery information to public audiences that neither damages themselves nor the fellowship.  

Again, we thank you for giving us the opportunity to cooperate with you.  Information about the SAA fellowship can be found on our website at www.saa-recovery.org, or by contacting the international office by email at info@saa-recovery.org or toll free at 800-477-8191.  Our Traditions prevent us from commenting on matters of public controversy, but we are grateful to provide basic information about SAA to anyone who requests it.

Sincerely,

ISO Board General Outreach Committee

International Service Organization of SAA, Inc.
SAA Letter to Broadcast Outlets - Interview
Sex Addicts Anonymous (SAA) is a spiritual program based on the principles and traditions of Alcoholics Anonymous (AA); although we are not affiliated with AA or any other organization. SAA is a fellowship of men and women who share their experience, strength, and hope with each other that they may solve their common problem and provide help to others recovering from their addiction. Sex Addicts Anonymous has been helping people recover from sexual addiction for over 30 years.

Our Fifth Tradition states that “Each group has but one primary purpose---to carry the message to the sex addict who still suffers.” It is in that spirit that we are requesting a meeting to discuss the feasibility of bringing the story of SAA in this area to your audience. 

So that we may avoid sensationalism and exploitation the focus of our message is about the recovery from sexual addiction. As such our public relations policy is based on attraction rather than promotion; to create a safe environment we need always to maintain personal anonymity. With anonymity protected, we would be glad to be guests on discussion, telephone talk, or community interest shows.  

The attached sheet contains contact information, an anonymity letter, and explains what SAA is and what it is not. If you have questions about SAA, please feel free to contact me directly (contact information on contact sheet) or our International Service Organization for further information (also on contact sheet). 

Thank you for your interest in Sex Addicts Anonymous. 

Sincerely,

SAA Letter to Broadcast Outlets - Public Service Announcements
Sex Addicts Anonymous (SAA) is a spiritual program based on the principles and traditions of Alcoholics Anonymous (AA); although we are not affiliated with AA or any other organization. SAA is a fellowship of men and women who share their experience, strength, and hope with each other that they may solve their common problem and provide help to others recovering from their addiction. Sex Addicts Anonymous has been helping people recover from sexual addiction for over 30 years.

Our Fifth Tradition states that “Each group has but one primary purpose---to carry the message to the sex addict who still suffers.” It is in that spirit that we are requesting the opportunity of bringing the message of recovery from sexual addiction to your audience through the use of public service announcements. 

Why would your station wish to play such a public service announcement? Consider this; Sexual addiction is a problem that touches the very fabric of our society; it affects men and women regardless of ethnicity, professionals, blue collar workers, as well as youth and an aging senior population. With the advent of the internet this crisis is growing at a phenomenal rate. This is a problem worthy of discussion.

Enclosed is a cassette of our public service announcements about recovery from sexual addiction.

We also have qualified speakers who would be available for public affairs or interview programs.  

The attached sheet contains contact information, an anonymity letter, and explains what SAA is and what it is not. If you have questions about SAA, please feel free to contact me directly (contact information on contact sheet) or our International Service Organization for further information (also on contact sheet). 

Thank you for your interest in Sex Addicts Anonymous. 

Sincerely,


